
Audience 
Mastery
1 Page Checklist
 Your compass to magnify your marketing awesomenes



21 Statements for Audience Mastery 
How many are true for you?

Let us know if we we have missed anything that makes your marketing awesome?

True Working On It Untrue 

1. I conduct in-depth audience interviews to uncover their genuine needs and preferences.

2. I proactively seek feedback from my audiences to refine my messaging.

3. I regularly update my audience personas with fresh insights to enhance targeting effectiveness.

4. My audience segments are based on well-defined criteria, ensuring focused targeting.

5. I segment my audience based on their distinct behaviours and preferences.

6. I craft marketing messaging that appeals to the emotional needs of my audience.

7. I create content that directly addresses the specific pain points of my audience.

8. I tailor my messaging for each stage of the customer journey to enhance engagement.

9. My marketing efforts are aligned with my audience’s mindset and decision-making process.

10. I personalise marketing content to resonate with different audience segments.

11. I actively use data analytics to track and optimise my marketing initiatives.

12. I measure the impact of my marketing efforts on lead generation and conversions.

13. I measure the impact of my marketing efforts on customer retention.

14. I analyse customer lifetime value to assess long-term ROI.

15. I use advanced attribution models to accurately measure marketing performance.

16. I can attribute specific marketing activities to actual revenue generation.

17. I can confidently demonstrate the direct correlation between my marketing efforts and revenue.

18. My marketing ROI is consistently improving through ongoing analysis and optimization.

19. I use ROI data to allocate resources to the most effective channels.

20. I benchmark my marketing ROI against industry standards for continuous improvement.

21. I have a predictable response with my marketing that I can dial up and down as needed.



Who we are

Sponge is a branding agency that specialises in helping businesses around the world rebrand 

with purpose. Our purpose is to help all brands be good for the world, including yours!

Our proprietary brand foundation frameworks of Culture, Impact and Storytelling are critical 

to successful rebrands, renames or brand refreshes. Alone they are transformative for your 

business and give you the edge needed today. 

We have a range of ways to help you with this foundation work, including Audience Mastery, 

wherever you are in the world. Book in a consultation to discuss your brand today!

Book a Strategy Session

https://calendly.com/lukefaccini/20min-sponge-strategy


21 years, 
1,000s of 
brands



Our Purpose

Help all brands be 
good for the world.



1 Million Lives to the Fullest
You can help make it reality.

Sponge Team

We envision a world where every business is striving to create a better world. A world where every 
business owner experiences true joyous fulfilment. Where every team member is flourishing, 
unleashing their unique genius and highest value for all. 

Our initial goal of 1 million lives to the fullest is the result of a community of 10,000 brands that are 
truly good for the world. Each of these positively impacting 100 lives.

Your business can be an important member, helping your team and community, and reaping all the 
benefits. You’ll come to know them in the pages that follow. 

We invite you to join us in the journey to a better world.



Book a complimentary 20 min consultation to see if we are 
a good fit and how we can help you achieve your vision of 
fulfilment for your business.

Strategy
Session

Book Now

https://calendly.com/lukefaccini/20min-sponge-strategy
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